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Rk oobdEl JiQlel iAol 4rel de o7l AdelHa & 4 o
(Patzer, 2008). 3} AA= 34s ot EJM Awkgolut 11 Abehe Ha o
7beh= v AFSl 4 € (audience) 9] Hﬂﬂ 83 S H@dshs Aol
i, Fare] HALE s AFel digk 8 FEol o™ (Galbraith, 1985),
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T2t F73eth(Baker, 1984; De Beauvoir, 1953).
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AgFae e AAE 7FA 2 JH(Kumar et al, 2006). 7]& AFELS 4 o
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Tt 2ear shsbdEe] Aol AR AH] gkl AAQD #ATE Q)
dHA Y (FBY - AFH, 2004).
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<E 2> F3 AW(page)To RMIE=®EE

page Freq. Percent

1 665 61.8

2 359 33.36

3 28 2.6

4 20 1.86

6 2 0.19

8 1 0.09

9 1 0.09
Total 1,076 100

mean: 1.465, s.d.: 0.736

skewness: 3.061, kurtosis*: 22.062

2ol s 2 el obalolsl fddelets F Ae #u wmE 4
o= &) WEe T pAe AAsl Rastth A, #AER APE FAE
AT 7 AR EAS dEH o wkdsta glojok dtar, =4, e =7}
A d ke A5 = /-9l gk 2ol 7 glojof St |}, o] FolA A=A}t
= ATelM F2He 5] (random sampling)& aHA @3k7] wlLol A=
e WA @AY, wpEE wE e AARA £A7h ABA
we oluet A7 BAw g PHE FAe] o] A4 Suol:
Z TAVE §1& Aeow dadEny. JAE Y fAR tigk F oA dA=
AAHER Flol Ay AA oL ANOVA 418 Eslo] Subd sk 4= it}
< 3> A Fa F25e] ANOVA ¥4 %

Source SS df MS F Prob > F
Between 0.464 4 0.616 1.140 0.337
groups
Within | 579 494 1071 0.541
groups
Total 581.658 1075 0.541
# skewness (b)¢} kurtosis (bg)2] AlF#ke 717} olgfo} o] AHolwt}
l n = l L Y
nZ(Xf X) " (X;— X)

i=1
b1=

53
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E 593 He A5E Agdr)
w2 AL HAAN AL X o] FuFPE QAL 47.17%, 3
W da7h 33.020% S Argel AAe] 80% o= AHAShaL ISk, o] e =
78 3gE Fare] Aol BAACEE vig- fefwskilth (p<0.001).

°of A3ts T diFHor (=, =), (54, ZFH), (o]geo},
Aol Al 7HA aFe s vE ¢ nh ey Ao Fd o obAlokel

Rolehs uHel TR /FAE PABRU t-test A% 2 1F ol M =
= EEHAY. B B dFdAE 2

<E 5> Z71d Fafge B

categories Korea UK Germany France [talia Total
cosmetics 101 101 9 4 14 229
(22.39) (29.36) (15.79) (7.69) (20.9) (23.58)
) 165 94 38 27 18 342
fashion
(36.59) (27.33) (66.67) (51.92) (26.87) (35.22)
) 128 91 6 15 32 272
accessories
(28.38) (26.45) (10.53) (28.85) (47.76) (28.01)
46 53 4 6 3 112
brand
(10.20) (15.41) (7.02) (11.54) (4.48) (11.53)
an's IR 5 0 0 0 16
(2.44) (1.45) (0) (0) (0) (1.65)
451 344 57 52 67 971
Total
(100) (100) (100) (100) (100) (100)

« &5 oke] =x}i= GH]E(column percentage)= UEMH
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AEAZAGFEANLZ A (body care) FF 502 ARHHAL. o5
Aers] Auskan, Jxs Az ve AAMe 290718 Ase vl
spgEeoly Feoke vEA dent ARgete sPdrolv. g HESS o
=23 5 B ARgete Fo® 9§ E(tone)s ARZAE ALdH =ES A
FAY B2 g8 DA BeEE A0 d5e eI,
ggES AN 5] dE BAL B ATl MeE WoluAw 54 ofy
g Pio] =obE, EaHEE Aot Y& F devkE Hele Ae B
A AFAR Zolrh. dnkq oz dAde] digk s 712 8M(skin care)?}
Mz3 g (make up) 22 w7 & AL (FAA, 2005), ofelel AA)(body)el
gk 38, 28l Py AFAAA (deodorant) TS ©]E3te] L]F o] Ho
F71E WA siAY dHE AASE B soer FEE 5 dn. 3, S
& B Absle] b mhivte] ohel WP o} o] mTu] £ %A 5
Aol wpEbA e kS Wh=Ul(Holloway, 2003). wWelA E AFoAE 7%
s, wo o], o Feeks Al 7EA Gl ol A opxlokel frilolEh
AdHel EHo] vehtizrte gt
(1) 7&shdE Fa
NzSFe B4 ) A T B8S I oFel JRHoR Ft HYe
7}3171134, B AT e VxshEd ddstdEeRs Aol ok e
<E 7> & @7bE V|2E4F Fae] BEE vehid
<E 7> =7PE 7 E23EE e B ¥
Korea Japan UK Germany  France ltalia Total
BIES 39 13 23 1 1 2 79
SSS | (38.61) (37.14)  (22.77)  (11.11)  (25.00)  (14.29) | (29.92)
g 62 22 78 8 3 12 185
(61.39) (62.86) (77.23) (88.89)  (75.00) (85.71) | (70.08)
101 35 101 9 4 14 264
Total
(100) (100) (100) (100) (100) (100) (100)
* B3 Qho] AE dn| &S e
o] <3 oA o Aol = dES vUE AF=7hE HlEA 7]
Z3pdE Aol nlgo] dAASH Eu. et dES oA otE, ywA 47
7k freo® AT Fol F A9 719 Aolg HuRW FIF Aols
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<GE O8> AW T xspEE Fae vl

Group Obs Mean Std. Err.  Std. Dev. [95% Conf. Intervall
=& 128 0.211 0.036 0.410 0.139 0.283
OFAl Ot 136 0.382 0.042 0.488 0.300 0.465
combined 264 0.299 0.028 0.459 0.244 0.355
difference -0.171 0.056 -0.281 -0.062

t=-3.0826, df=262, p=0.0023

<GE 9> AW 7 EspEE Fare] dolA £

Group Obs Mean Std. Err. Std. Dev. [95% Conf.

=& 27 1.185 0.093 0.483 0.994 1.376

OFAIOF 53 1.755 0.085 0.617 1.585 1.925
combined 80 1.563 0.071 0.633 1.422 1.703
difference -0.570 0.136 -0.841 -0.298

t=-4.1813, df=78, p=0.0001

A0 <E B3 <E -8 FA oPIoHREI AW Al WA HE
FE gae] wFel ¥a, A g 9 dold BRE o
12 o 4 gtk opAlolst 79l o] =

B, CEPAEE sl ek NN &
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A k7] witell efRt 5A90] Fatel =y Aolgtal w58 4 At

<FE 10> =7PE wigAle] A% Fae] B

Korea Japan UK Germany  France Italia Total
5 0 2 0 0 1 8
HtCI A

(4.95) (0) (1.98) (0) (0) (7.14) (3.03)

e 96 35 99 9 4 13 256
(95.05) (100) (98.02) (100) (100) (92.86) | (96.97)

101 35 101 9 4 14 264

Total

(100) (100) (100) (100) (100) (100) (100)

« Z5 Qhe] A= GHlES vEhy

= A AHe
9 FolA g

= ERlAl F2 75 WAker] Qg A e EE s
Bl oaste PR B 5 vk w3, oE SE Fue o= AR Ay
of Aol wig A &RE FIA AgtE FIdAGE FRAG VTS
& e v, e FaE FeA Al B ARE dAgd 5 gl
el g5Fus 29 HE e pEFAHS BHAE oluxE RIIE= 7
7 gu (48, 1997)
<R 11> w7 e BaLe] X
Korea Japan UK Germany  France [talia Total
o 12 3 26 2 0 6 49
ST (11.88)  (857) (25.74)  (22.22) (0) (42.86) | (18.56)
JlE 89 32 75 7 4 8 215
(88.12) (91.43) (74.26) (77.78) (100) (57.14) (81.44)
101 35 101 9 4 14 264
Total
(100) (100) (100) (100) (100) (100) (100)

upe Aol AFI AR G A AbElTE e Holth (ne49). Lejuh
) g Aslaads Awndez fyol oo

Hlel &< Farvh akA sk Hlwo]l dest 2 AS & U 53], o
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<E 13> HA s gatel] dieh 2A2E 89 B4R
Model
1 ) 3 4
asia 0.928" 0.894" 1.008" 1.605"
(.130) (.131) (.453) (.673)
. 0.396 0.123 -0.051
basic (291) (.728) (.808)
0.295 ~1.238 —1.412
correct (.403) (1.084) (1.139)
-0.055 0.262 0.088
color (.240) (.481) (.595)
-0.137 -17.130"
body (.749) (1.033)
-0.842" -0.197
perfume (.365) (.632)
Cne 0.775 0.179
basic*asia (.866) (.999)
e 3.261" 2 665"
correct+asia (1.369)  (1.456)
o -0.031 -0.627
.
body*asia 17.084
perfume*asia _5167
-0.989°  -0.959"  -1.327°  -1.153
constant (.099) (.103) (.312) (.468)
Log _ _ _ _
kel b2 og 689.713 -685.228 -153.412 —148.057
R? 0.037 0.043 0.127 0.157
n=264, 3% ot A= EFAE 7 F
* p<0.05

TAFAS7F  wl$-  Fropd Ao H A &S (3 failures and 0 successes

completely determined)

ut

9] <3 13> HFAACE & o)) sFE Farel dig =AY 3
Agolth, 2l 1& SYRFE AEsel asiatts WL, a2 2 1
o FAE F3L YJEME HFES L3471 =HE D (nested model)o]t}. o]

o

g a4 oblobt #1

o watE FAHAL el FFYust JHOE AL Ao BAHow
foud Aow BEEAY. =, dol (D-)AAA  V1xF4E @ o
Fo B AGe E4S welshA @R Gl fo0e dolsk b 2k
o oE A S9E gastk A wobe) Al AA-ERA W wdstel o
2 228 By ol ARES S BHAOR =eun oF nit o
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wogel e AgER S3E Yol 54 tyste del 3Fsdc. 1
gut 7)o mAY Aol Fask A Foke] AVEEEA Webe] e Wi
O RS O8 gushl 23 AaNE 4 Ssbae fgE s
Aol 2 ojop & Aolvh. M FEE avldl did AnE FUMR AL
3]_03

T
J{m
o
o

b4

<E 14> 3PAE FEE AE &9401S §)
=2 fragrance skincare deodor haircare color_cosmetic
1 France 27.44 | Korea 4577 | UK 10.80 | Norway 43.74 | Japan 27.13
2 Spain 2286 | Japan 4430 | Norway 9.59 Finland 36.81 | USA 27.09
3 USA 22.06 | France 30.60 | Finland 8.72 Japan 36.02 | Norway 24.64
4 Netherlands | 18.90 | Norway 2948 | Argentina 8.58 USA 33.68 | Finland 22.33
5 Singapore 17.65 | Finland 29.36 | Netherlands | 8.25 Canada 31.63 | UK 18.73
6 UK 16.59 | Austria 23.61 | Denmark 8.06 | UK 27.15 | Sweden 18.08
7 Italy 15.14 | ltaly 2311 | France 7.81 France 26.48 | France 1717
8 Austria 15.05 | Singapore 22.63 | USA 6.75 Denmark 23.85 | Canada 16.63
9 Israel 13.53 USA 22.09 | ltaly 6.19 Netherlands | 23.80 | Korea 156.34
10 Portugal 12.76 | Israel 21.18 | Australia 6.12 Sweden 21.73 | Austria 15.32
11 | lceland 12.00 | Greece 19.00 | Iceland 5.73 | Austria 20.96 | ltaly 14.66
12 Ireland 12.00 | UK 17.85 | Ireland 5.73 Australia 19.66 | Singapore 13.86
13 | Greece 11.76 | Netherlands | 16.87 | Chile 5.73 Singapore 19.49 | Netherlands | 13.83
14 | Denmark 11.71 | Canada 16.04 | Sweden 5.68 | Argentina 18.82 | Denmark 13.72
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15 Canada 1113 | Sweden 15.06 | Spain 5.28 Greece 17.99 | Spain 12.04
16 New zealand | 11.12 | Spain 13.15 | Portugal 5.03 Italy 17.78 | Australia 1.7
17 Norway 9.57 Portugal 11.82 | Israel 4.81 Spain 17.72 | lsrael 8.63
18 Finland 9.03 Denmark 11.58 | Poland 4.62 Israel 16.76 | Iceland 8.53
19 | Argentina 8.47 Australia 10.03 | Canada 4.58 Iceland 15.98 | Ireland 8.53
20 | Sweden 8.45 Iceland 9.01 Austria 4.42 Ireland 15.98 | Argentina 7.42
21 mexico 742 Ireland 9.01 hungary 3.81 Portugal 14.46 | Greece 7.00
22 | Chile 7.20 Chile 71 New zealand | 3.81 New zealand | 13.89 | Russia 5.94
23 | Australia 7.01 Argentina 7.06 venezuela 2.84 | Chile 13.75 | mexico 5.67
24 | Poland 5.33 Poland 5.79 Greece 2.7 Poland 11.15 | Chile 5.51
25 Japan 418 malaysia 5.79 colombia 2.44 turkey 8.46 venezuela 4.43
26 | venezuela 3.61 New zealand | 5.77 Singapore 2.24 | Korea 8.41 Poland 415
27 Russia 3.32 venezuela 5.02 mexico 2.23 mexico 8.06 New zealand | 3.91
28 | Korea 3.31 mexico 494 Japan 1.82 hungary 6.61 hungary 3.29
29 hungary 2.64 hungary 443 russia 1.73 venezuela 6.58 Portugal 3.01
30 | colombia 2.02 colombia 3.92 thailand 1.30 malaysia 6.18 malaysia 2.54

ZX: International Marketing encyclopedia, European Marketing Encyclopedia® & EW=

AR AT

oleta & 4 AT,
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